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In our French studios, we create

Immersive Immersive Immersive Immersive Immersive
places installations showroom urban exhibition
and activation

projections
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HIGH NUMBER OF UNFILLED JOB
VACANCIES

HIGH UNEMPLOYMENT RATE AN EVOLVING SOCIETY

CONTEXT

DISILLUSION WE WILL WORK DIFFERENT CAREERS

LOW SELF-ESTEEM
EXCLUSION



Jobseekers

WHAT IS OUR

TARGET AUDIENCE ?
Young people Audience that
with low or no don't go to

qualification orientation

organisms

Other audience



WHAT IS THE
CHALLENGE ?

How to attract audience and arouse interest
around self-discovery in order to make
orientation or retraining easier?

All we had left to do was to
Imagine a new concept...



Our starting assumption was that pleasure, art and
wonder are powerful engines in learning and discovery.

Basile Bohard
Creative & art director



OUR IDEA

CREATING A 360°
IMMERSIVE EXPERIENCE



BOUND FOR
REGIONS
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MEETING
AUDIENCES
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STRATEGY

Attract broadened families (intermediate target)
and convert among them people looking for a
job or already started reorientation (main
target).
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TO MAKE ACCESS TO THE
PROJECT EASIER.

STRATEGY

BUT WHY DOING
IT THIS WAY ?

TO PROMOTE DIALOGUE
BETWEEN AUDIENCES.

TO CHANGE BEHAVIOURS.



Cultural events

STRATEGY

WHERE WILL THE
CONTAINER BE ?

Orientation Regional
forums events
“Cordées du
territoire”

Activities with local
stakeholders

14



THE EXPERIENCE

STEP 01

VISIT OF THE CONTAINER, >
A WALKING PROJECT -~

The visitor, player of his own discoveries, explores
what makes a person’s personality on interactive
screens and plays games/takes tests about
intelligences on interactive screens to know their
own main intelligences.
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interactive spaces

THE EXPERIENCE

1 100 % 30™

container iy
original
(music, scenography, light,
objects, interactive

EXREMCMCESICENIEE] DU

Booking
required

3 1

mediator

45

minutes max
of experience

General
oublic

6

people per
experience

150

dates in Centre-Val de

Loire region
(between sept 2020 and
sept 2022)
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THE EXPERIENCE

o °
SPACE 1 SPACE 2

TO INSPIRE AND BE AWARE TO TEST YOURSELF
Discover and be aware of how rich are differences Through a fun experience, visitors can start a
and strengths that make each individual. real personality test based on their intelligences

and know more about themselves.



THE VISITOR
DOESN'T LEAVE
EMPTY HANDED...

It's not over, during the rest of the experience, the
visitor will test all their strengths (not only mental)
but before that, he leaves with an instruction
book to better understand their potential.

THE EXPERIENCE

YOU'RE A MEMBER OF KLUB
EXTRAORDINAIRE
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http://www.youtube.com/watch?v=uSrHLKJRRYg

| THE EXPERIENCE |

STEP 02

WEB PLATFORM, PERSONAL
SPACE

Step 2, virtual extension, happens on Klub
Extraordinairee web platform and invites the
visitor to discover their self-knowledge through
new games/tests in order to then contact labour
stakeholders.
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EXPERIENCE
PRESENTATION

THE PUBLIC (
EXPERIENCE

SCHEDULE

TOUR BLOG / JOURNAL
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YOUR PROFILE
DASHBOARD

NEW
TEST

THE INDIVIDUAL
EXPERIENCE

COMPARISON TOOL
WITH PERSONALITIES
AND CAREERS

NETWORKING WITH
LABOUR
STAKEHOLDERS
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THE EXPERIENCE
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’ [ THE EXPERIENCE |

STEP 03

MEETING WITH LABOUR
STAKEHOLDERS

With the help of labour professionals, they can
explore and strengthen their orientation or
reorientation choices.
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PRICES & REWARDS

28



CONCEPTION

O

Creative director
Art director

Stage designer
Editorial manager

Production director

Multimedia designer
Educational engineer
Scientific guarantees

Concept Artist
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DESIGN

O

Creative director
Art director

Stage designer

Graphic designer
Music composer
Concept Artist

Light designer

3D Infographic
designer

Technical manager

30
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—QC Gy

Production director
Technical manager
Light technician
Light engineer

Set designer

Show control
technician

Control office
Equipment integrator
Plant designer

Climate control
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EXPLOITATION

O~

Implementation
manager

Carrier

Warehousemen

Mediator
Community Manager
SEO Redactor

Videomaker /
Photographer

Press officer

B8,



THANKS FOR YOUR
ATTENTION



STUDIO

42, rue du Général de Gaulle
27300 Bernay
Landline: +33(0) 9 82 51 0154
www.neodigital.fr

Basile Bohard
Creative & art Director
Mobile: +33(0) 6 65 64 53 64
Email : basile.bohard@neodigital.fr



mailto:basile.bohard@neodigital.fr
http://www.neodigital.fr

