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Cedar Point 150th Anniversary Celebration, Sandusky, Ohio
©  Cedar Fair
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levels. 

The region’s hub of Orlando, Florida, 
home to many of our list’s top operators, 
successfully welcomed backed visitors 
anxious to return to the parks while still 
navigating COVID precautions and reduced 
international travel. The word “resilient” 
comes to mind when looking at this market, 
as evidenced most recently by safe and 
quick re-openings following the damaging 

Ice Breaker at SeaWorld, Orlando, Florida
©SeaWorld 

Hurricane Ian.

It’s worth noting that many major operators 
are moving ahead with planned investments, 
signaling that 2022 will be a strong year. 
Responding to guest expectations for new 
attractions and capital will be key for 2023 
and beyond.
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Museums
Because they are indoor, museums did 
not fare as well as outdoor parks in 2021. 
Though the top museums worldwide are up 
by 32% from 2020, attendance is still only 
29% of 2019 levels. Many museums and 
their visitors tended to be more cautious 
with COVID, accounting for part of the 
disparity with other market segments. In 
fact, museums with outdoor elements such 
as sculpture gardens tended to see more 
attendance over the year.

Smartly, museums used the pandemic to 
create a wealth of digital programming in 
order to engage with guests remotely. The 
pivot to the electronic museum was swift 
and successful. We are already seeing a 
bounce back in attendance in 2022 and 
expect that to continue.

M+, West Kowloon Cultural District, Hong Kong
© M+
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Smartly, museums 
used the pandemic to 
create a wealth of digital 
programming in order 
to engage with guests 
remotely.
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1 MAGIC KINGDOM THEME PARK AT WALT DISNEY WORLD RESORT,  

LAKE BUENA VISTA, FL, U.S.
82% 12,691,000  6,941,000  20,963,000 

2 DISNEYLAND PARK AT DISNEYLAND RESORT, ANAHEIM, CA, U.S. 133%  8,573,000  3,674,000  18,666,000 

3 TOKYO DISNEYLAND AT TOKYO DISNEY RESORT, TOKYO, JAPAN 51% 6,300,000  4,160,000  17,910,000 

4 TOKYO DISNEYSEA AT TOKYO DISNEY RESORT, TOKYO, JAPAN 71% 5,800,000  3,400,000  14,650,000 

5 UNIVERSAL STUDIOS JAPAN, OSAKA, JAPAN 12% 5,500,000  4,901,000  14,500,000 

6 DISNEY'S ANIMAL KINGDOM AT WALT DISNEY WORLD, LAKE BUENA 

VISTA, FL, U.S.
73% 7,194,000  4,166,000  13,888,000 

7 EPCOT AT WALT DISNEY WORLD, LAKE BUENA VISTA, FL, U.S. 92% 7,752,000  4,044,000  12,444,000 

8 CHIMELONG OCEAN KINGDOM, HENGQIN, CHINA 55% 7,452,000  4,797,000  11,736,000 

9 DISNEY'S HOLLYWOOD STUDIOS AT WALT DISNEY WORLD, 

LAKE BUENA VISTA, FL, U.S. 
134% 8,589,000  3,675,000  11,483,000 

10 SHANGHAI DISNEYLAND AT SHANGHAI DISNEY RESORT, SHANGHAI, 54% 8,480,000  5,500,000  11,210,000 

11 UNIVERSAL STUDIOS FLORIDA AT UNIVERSAL ORLANDO, FL, U.S. 119% 8,987,000  4,096,000  10,922,000 

12 UNIVERSAL'S ISLANDS OF ADVENTURE AT UNIVERSAL ORLANDO, 

FL, U.S.
127% 9,077,000  4,005,000  10,375,000 

Top 25 
Amusement/Theme Parks 
Worldwide

2021 a�endance trends were largely 
due to agency restrictions limiting 
operating days and capacities in the 
COVID-19 pandemic. Therefore, we 
have kept the 2019 rankings in place 
for the 2021 report. 

© 2020 TEA / AECOM14 2021







83.3m
Top 25 amusement/theme parks 
worldwide attendance 2020

70%
Top 25 amusement/theme parks 
worldwide attendance change 
2020–21

141.4m
Top 25 amusement/theme parks 
worldwide attendance 2021

© 2020 TEA / AECOM 17

GERMANY

1 PARK

SOUTH KOREA

2 PARKS

CHINA

4 PARKS
JAPAN

4 PARKS

HONG KONG

2 PARKS

19

10
24

25
8

20

21

5 18

4

3

16

17

3.0m

6.2m

24.8m 21.2m

4.2m

2021



Francisco Refuerzo
Senior Analyst,  
AECOM Economics + Advisory

The Americas

This was true for theme parks and water parks in North and South America, 
albeit uneven depending on government protocols, strength of local and 
tourist markets, and the individual strategies pursued by park operators. 
However, as vaccine rollout expanded, capacity restrictions loosened, and 
consumers’ attitudes towards traveling and gathering shifted, one pattern 
seemed to ring true across the board: that attendance trended upward from 
the beginning of 2021 to the end of the year.

The 2021 post-Covid recovery story for theme parks and water parks in the 
Americas is marked by several major trends. Some of these trends emerged 
as operators reacted to an ever-changing  web of government restrictions 
and diverse ideas on what consumer behavior and societal priorities should 
be in a pandemic; but some of these trends may be viewed as an accelerated 
response to cultural and generational shifts long in the making.  The trends in 
the following pages characterize the Americas in 2021, but the jury is still out if 
they point to a new normal in the way we operate and experience theme parks, 
or if they just capture this moment in time. 

A New Normal... or a Moment  
in Time?
As many expected, 2021 was a year of recovery from the 
COVID-19 pandemic. 
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Avengers Campus at 
Disneyland Resort, Anahaim, California

© Disney
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Beach Park, Aquiraz, Brazil
© Beach Park

Typhoon Texas, Katy, TX 
© Pyek Group
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Mickey and Friends celebrate the 
20th Anniversary of Tokyo DisneySea

© Disney
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Elaborate night-time performance  at Aquaventure Atlantis,  
Sanya, Hainan

© Aquaventure Atlantis
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EMEA

The seasonal nature of most European a�ractions 
allowed many EMEA parks to enjoy nearly a full season of 
operation in 2021. Most closure restrictions were lifted 
in Q2, meaning many operators experienced only a slight 
delay in opening their gates for the busy summer season. 

With Omicron not causing trouble until the end of the year when most parks were 
closed, timing was ideal for attractions in the region.Travel restrictions still had an 
impact on park operations, so larger destination resorts, mostly on the European 
continent, struggled to attract a steady stream of tourists. Domestic parks and 
resorts, notably Merlin’s UK portfolio, recovered quickly - some even registering 
higher revenues than in 2019.

The roots of recovery
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Jodie Lock 

Associate Director – Economics,  
EMEA



Cakenhagen at Tivoli Gardens
© Tivoli Gardens 51














































































